Hird About The “Place

The Scene l)y Hird Newsletter.
Edition #12: May 2005

Dear Frien(ls,

It seems like only yesterday we were sending out
April’s newsletter — hang on — it was! A series of
events delayed the mailing of the last newsletter,
but we are back on track now and hopefuuy we'll
stay that way!

Now, this won’t hurt a bit:

Photo Tip

Give up in despair, throw away your camera, come

in and l)uy a print from Scene l)y Hird.

everybocly can use them. That's Wl’ly everybody has

one (ancl a few of us have way too many ....) —

pl’lotography is the art of the people.

My tip this month is to ]:my—one—c%—my—prin’csi be

very careful when cleaning the lens of your
camera. The front surface of your lens has a
coating applie(l to it to reduce glare and improve
the contrast of the image on your film or sensor.
It can easily be scratched when you use your shirt
or handkerchief to remove those incidental marks

like clust, fingerprints and &og slobber.

Microfibre lens Cleaning cloths can be piclzed up
very cheaply from the local pharmacy. Do not use
any cleaning proclucts to wet your lens: the old
“heavy l)reathing” tec}lnique will provicle enoug}l
impetus to shift most marks. Gen’cly wipe the

surface of the lens after ensuring there are no

i only jolzing, I think ...

grains of sand or dirt sitting on the lens. DO
NOT rub the lens — only wipe it.

Finaﬂy, if you are able to attach a lens filter to
your 1ens, purchase something called 2 “UV
Filter”. It's a flat piece of glass which screws onto
the lens and provides protection from dust, fingers
and clogs. They have also saved more than one lens
cluring a fall from chest heig}lt. Scratcl'ling or
Lrealzing a $20 piece of glass hurts less than doing
the same to a $3OO lens. You should remove the
filter for your very best photographs, but leave it
attached most of the time.

Watch your Inbox

Did you like the offer I sent out? You didn't see
it? That's prol)ably because we don’t have your
current email address. The good news is it's easy to
rectify - simply send me an email stating your case
in two words or less (“Please" can be one of them
.)) and we'll update the mailing list for you. My
email address is graeme@scenel)y}lird.com

While T do prefer to send out real 1etters,
sometimes an email is the best way to show you
my work, especiaﬂy when I have a few pl’lotos from

a road trip I'd love to show you!

If you are interested in special offers or seeing my
latest Worlz, email is the best way to receive the

information.

Our Second Limited Edition Print
The first time we released a limited edition print it
sold out in 48 hours. We didn’t even get the
chance to announce it in the newsle’cter, so the

majority of you never knew about it.

This time I'm announcing it to our favourite
customer first — you! After aﬂ, it was you who
supported us during our first 18 months of
business. I would like to show my appreciation 1)y
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giving you the first opportunity to own this
exclusive Collector’s Print from Scene 1)y Hird.

“Inside Inside Australia”
(Limil‘ea’ FEdition o][ZO prints on/y)

With colours reminiscent of the Al)original F‘lag
and a parc}lecl foregrouncl clefining the inner core
of a local Menzies identity, the image resonates
with the Goldfields in so many ways. “Inside Inside
Australia” is 63x63cm (25x257) plus frame width.
Oof course, it is printecl on our usual Kodak
Endura Metallic paper, ensuring it will look

fan’castic for many decades to come.

We are only ever going to offer ten of these pieces
as “Gaﬂery Quality" printsf. Once we sell print
number 10/10 the chance to own it wiﬂ have
evaporated like water from a salt lake (unless one
of the 10 owners wants to sell their print - at a
profit, of course!) This is one purchase you can’t
afford to put off until you leave Kalgoorlie — it
prol)a]oly won'’t be available.

The first nine prints are $1000 (framed) and print
number ten will be on sale for $2000. If that price
makes you sit up and pay attention, type the
foﬂowing link into your web browser and see what

Ken Duncan is charging for his latest pho’co:
http://lzencluncan.com/gallery.php?rn:rtprocl&’icl:2320

Ken's limited edition prints regularly sell for
$150,000 after the edition sells out. I believe
from the bottom of my heart that one clay my

¥ There are also 475 tiny prints like the one contained in this
envelope and ten small prints (27x27cm) in  the
Connoisseur’s Collection. There will be no others printe(l -

ever!

prints will too, since my life’s ambition is to
become known as Australia’s finest 1andscape
pl’lotograp}ler. One clay, you're going to kick
yourself that you missed out on a Graeme Hird
Limited Edition Print when they were priced at
only $2000 ......

Questions and Answers.
Last month I suggested that you may like to ask
questions of me to both help guide me for the
content of this newsletter and to find out more

about p}lotography or Scene 1)y Hird.

Graeme (no rela’cion) from Essendon asked me
this:

“May[ae you could elucidate on the a’igita/ SLRs p/ease .
We have an ora’inary a’igita/ Sony 3.1 as well as a ][1/771
SLR. I don't like the view][ina]er on the aligita/ as it often
doesn't represent the actual picture and the view screen
oﬁen can't be seen because o][ incident /iglzt. So I think I
would like a dSLR next time.

I also don't like the a’e/ay between pressing the button and
taking the pic. Fina//y I miss the bulb setting ][or ta/eing
niglzt pics. We have some fl/m pics o][ Inside Australia
taken 19y moon /iglzt but this is not possi[o/e with the
aligita/.

Do you have any comments on these points p/ease and
would you be preparea] to recommend a aligita/ that would
][it these requirements. Maylae I have just gone into the

$1 0,000 bracket.”

Other people have raised similar questions over the

last year, so I'll answer to the best of my abilities.

Digital single lens reflex (dSLR) cameras behave
very much like their film based cousins. They have
the same exposure controls as SLR cameras
(s}lutter speecl and aperture), with the added
control of Leing able to select the sensor’s ISO
(’cha’c’s akin to })eing able to change film speed
between every shot).

As with the film based SLRs, the lens which takes
the picture is the one throug}l which  the
photographer is composing. So as far as
composition goes, what you see is what you get.
The viewfinder is bright and contains information
about the exposure and the camera’s controls.
Where the dSLRs lose out to SLRs is the size of
the image in the view finder: for some reason,
camera makers think a smaller area of view is

acceptal)le in dSLRs, and they have simply masked
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off the view to match the view seen on the sensor”.
It should be a sirnple task for a camera maker to
ptace a lens which enlarges the viewfinder image
within the viewtinder, but ttley persist with

postage-stamp vision — don’t ask me wtly, but ttley
all do it!

The latest dSLR cameras have very little 1ag time
between depressing the shutter and capturing the
image (and some are faster than SLRs in this
respect). You pustl the button and instantaneously
have the shot on the card (1t insta.nta.neousty is 20

miltiseconcts) .

Compare that with digitat compact cameras, some
of which have a ctelay of around a second between
pustnng the button and the capture. When your
ctog is 1ootzing in just the rigtlt direction, you're
fooled into pustling the button. You look at the
LCD screen, and “Oopsl Rover — that’s not a
polite ttnng to do in pu]atic! Let's delete and try
again, shall we?”

And spealzing of LCD screens: one of the t)iggest
setling points for digital cameras is the viewing
screen which allows you to re-shoot Rover again
and again. Compact (tigitat cameras tend to be
marketed at the “consumer” marlzet, in which the
price of the camera is important. To teeep their
costs down, manufacturers use the ctleapest
components possit)te, and LCDs are one of the
ptaces ttley cut corners. Ctleap LCDs aren’t very
t)rigtlt, a property exacerbated when ttley get
warmed t)y suntight. So, in the harsh Aussie sun,
you find yoursett trying to see a dim picture made
dimmer 1)y the heat! A tip here is to use the
opticat viewfinder to compose the shot — at least
that way you’lt have some idea of where to point

the camera.

Some dSLRs have a small shade which pops out
to view the LCD. It protects the screen from heat
and shades it from extraneous tigtlt when you view
it. Most dSLRs have tligtl quality, backlit LCDs
which make viewing them in sunligtlt easier. Ttley
are usuaﬂy t)igger screens than those found on the

compact cameras.

* Nikon has even gone t)eyond ttla.t, and onty show
96% of what is recorded on the sensor! Madness!

The t)iggest attraction to dSLRs for me is the
istogram option in the image review screen. [t is
a feature which is unique to ctigital cameras and is

an extremety powertut exposure ctleclzing system.

Poor

Histagra"ms
When used correctly, it ensures the photographer
never has a wrong exposure again (at teast, not
without tznowing it at the time.) The good
tlistogra.m above shows a gooct spreact of pixels
ttlrougtlout the available range of tones (t)ottom
axis) for the camera. That means the shot was

pertectty expose(t.

The poor tlistogra.m shows a t)unctling of the pixets
towards the darker end (ttle tett) of the graptl and
about 26% of the available tones at the rigtlt
(t)rigtlt en(t) are empty. [t shows the shot was very

l’l’luC}l uncter—expose(t.

Alttlougtl I love to shoot with film cameras, this
feature of dSLRs is extremely tempting (t)ut don’t’
tell Mictlelte, olzay?). With one of these cameras, |

would never go home with a bad exposure again.

So what can you expect to pay for one of these

cameras? Nikon has just released their entry level

D50 onto the US rnarlzet, and it will sell for
US$85O with a lens — expect to pay AUD$1400.
Canon’s  entry level 300D  costs around
AUD$2000. More advanced cameras from Canon
cost around AUD$4000, and their top of the
range, 16.7MP dSLR costs onty AUD$11000
ptus lenses (ttlat’s the one I want ).

Just like my choices at the supermarlzet checkout
queues, horse races and stock market investments,
['ve once again backed the wrong horse 1)y owning
some expensive Nikon lenses for my SLR camera.
In the words of the great man: “DOH!” Canon
are the market leaders in dSLRs and ttley seem to
be several steps ahead of their competitors on each
new release — I'd would recommend any of the
Canon dSLRs if you're in the market.
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Wisl'l List Lay]oy

For those of you who have a BIG event coming up
- perhaps a Wedding, anniversary or even a
bir’chday milestone, we have opened the Scene Ly

Hird Wish List Lay]oy facili’cy.

I works like this:

1. You come in and select a photograph
which you especiaﬂy love and open a 1ay1)y
account for it.

2. You let your friends know that you have
opened a Wish List Lay]oy with us. They
each come in and pay off some the
account.

3. Tl’ley may sign the card we supply which
will later be mounted on the rear of the
frame.

4. We gi{:t wrap and deliver your framed
print.

5. You get a warm glowing feeling lznowing
that your friends love you enough to l)uy
you a print from Scene l)y Hird.

The Scene Ly Hird Wish List Layby will make

gi{'I: shopping casier for your friends and you will
get the present you want!

Print Raffle for St Jolln
The Scene Ly Hird Quiz Night is nearly upon us
and the tickets are seHing quiclely. If you can find
5 friends for a fun nigh’t out on F‘riclay 13" of
May, clrop us a line and piclz up some tickets.
They’re $1O per person and the tables are for 6
people. Quiz nigh’cs are a lot of fun and you’ﬂ be
supporting a very Wor’chy cause — your own

community!

We are also drawing the raffle prize of our “N ight
Stalker” 1ig1'1tning P}lOtO on the nig}lt. Come in to

grab a $2.00 ticket — it is a very cl'leap way to own
this $470 photograph.

Photo of the Month news
The free twelve-month sul)scription to the Photo
of the Month will be ending soon for some of you.
I'll be sending out a letter to those people effected
Ly the passage of time, and I hope you’ﬂ sign on
for an extension of the sul)scription. Newsletter
delivery won't be effected.

Some Words Of Wisdom.

Andrew and Fiona are very 1uclzy people — they
have moved to Yackandandah in Victoria. I begged
them to take me with them, but it was of no use:
their truck was pacleed and there was no room for

my cameras.

However, when they left they wrote us a wonderful
let’cer, some of which I've included here:

Dear Graeme & Miclze//e,

As a lot of peop/e do, we have /eﬁ Ka/goor/ie ][or a clzange 0][

scene. We have been enjoying receiving the montlz/y
newsletter and plzoto and would love to continue receiving
them.

The newsletter and Photo each month are a wona’er][u/ way
to still see your work as we can't come into the Ga//ery
anymore. We have 4 o][your beautifu/ pictures now and it
is just wona’erfu/ to look at them and remember the great
times we had in our 10 years in Ka/goor/fe.

Your work is simp/y stunning! And we are /uc]ey enouglz to
have some of your remarkable pictures on  our

walls and T am sure we will acquire more in the ][uture.

Scene Zay Hird should be seen Zay alll! (Peel free to quote,

no Zarilwry necessary!!)

Regara’s,
Fiona & Andrew James

“Scene ]3y Hird should be seen l)y all!!” Ooh,
that’s goocl — that's very goocl indeed! I wish I had
thought of it, but I'm not a proucl man — and
plagiarism is not such a dir’ty word (even if it is
hard to speﬂ). I'm happy to use the words of
wisdom from Fiona and Andrew in my next major

aclvertising campaign. ©

Thanks Fiona and Andrew.

Now that wasn’t so Lad, was it? Given the choice
between having your teeth puﬂecl and reacling
“Hird About The Place", I'm confident 9 out of
10 sane people would take the newsletter most of
the time (the other one is a dentist, so we can’t

show you his face).

I hope you enjoyed the newsletter this mon’ch, and

I'll spealz to you in June.
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